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The trend of environmental protection living consumption concept is rising

Where turmoil could wreak havoc
in both developed and emerging
market economies, while
recession risk indicators are
spurring companies to build
recovery mechanisms. 
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To put
environmental
protection first

Fashion Systems

Overseas
competitors

Unconventional
practice

Digital
recalibration

while China offers exciting
growth opportunities, the
Chinese market may be
difficult to open, and
companies should also
consider other high-growth
regions. 

Fashion players need to
improve their social media
strategies to maximize return
on marketing spend. 

Convenience and timeliness
are the key, and companies
must reduce friction in the
customer shopping journey
by improving the in-store
experience and offering a
localized assortment of
merchandise.

Fashion industry
players need to reduce
promotional talk and
increase the topic of
sustainable measures,
such as energy
consumption, pollution
and consumption, etc.

"A growing number of younger generations say they
are willing to pay more for products that have the
least impact on the environment"

Percent of U.S. consumers willing to pay more for 
environmentally friendly products in 2019
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Generation X
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Millennials
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Generation Z
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Act now, YARNS&COLORS roadmap to
a carbon neutral future 

1.Carbon
inventory

4.Carbon
neutrality

5.Carbon
disclosure

3.Carbon
reduction

2.Carbon
target setting



1.Professional and authoritative
carbon inventory report

*Calculated by the Intertek team based on the company's GHG emissions

Report
DIRECT EMISSION          CONTENT

INDIRECT ENERGY EMISSION          CONTENT

TOTAL EMISSION          
CONTENT
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CO2

CO2



Goal 1

 Goal 2

Goal 3
Carbon f of snowy and Athena

products + LCA life cycle
assessment to finally achieve

net zero emissions

To reduce company CO2
emissions by 30% by 2025

compared to 2021

To truly achieve carbon
neutrality by 2050

2.Our carbon goals and commitments

-30%
0%

-Carbon emissions,
-Product hazards, 

-At the same time, have a 
positive impact on society

2021 carbon emission 2025 carbon emission

1CO2=1 ton of CO2 emission reduction



原材料获取阶段

纱线生产阶段

纱线染整阶段

包装阶段

41.13%

39.31%

18.02%

1.55%

原材料获取阶段

纱线生产阶段

纱线染整阶段

包装阶段

41.13%

39.31%

18.02%

1.55%

LCAPLUS FOOTPRINT
FOR SNOWY®

LCAPLUS FOOTPRINT
FOR ATHENA

数据计算：CNTAC-LCA工作组LCAplus系统
核算边界：

系统边界：摇篮到大门（Cradle to Gate)
实测边界：PBT聚酯切片生产到纱线成品

2.Our carbon goals and commitments



Online sales and virtual
design weaving

3.Carbon emission reduction measures to help the planet
reduce emissions and cool down

Green office

Photovoltaic power
generation reduces 500

tons of CO2 per year

Join the china textile
federation climate
innovation action

Energy efficient 
production

Green logistics services

Use of sustainable
raw materials

Utilization of
renewable energy

The heat energy
recovery device

enables the dyeing
water temperature

to be +10℃ 

LED energy-saving
lamps save 30%

energy compared
to the past

The comprehensive
water consumption

of the updated
dyeing equipment
is 30% lower than

that of the old tankThe steam
condensation

recovery saves 2%
of water every year



Authoritative
certification

Complete promotion
planning

Third-party certification company intertek's
corporate carbon footprint report

Raw material acquisitionChina Textile United
product carbon footprint report + LCA life cycle

assessment report

 Cpd environmental
information disclosure, web
page promotion, label tag, 

professional release

4.Carbon neutrality---5.Carbon disclosure

Professional carbon
disclosure information

Basic idea of ​​LCA - product life cycle

LCA full life cycle evaluation of China's textile and apparel industry,
traceability and value mining of green attributes of products in the
entire value chain from production to consumption.
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CREATE A GREEN WORLD

Thanks for Watching


